Curriculum Structure
Number of credits 120 Credits

Curriculum Structure

ELE 1001 Communicative English |
ELE 1002 Communicative English I
ELE 2000 Academic English

ELE 2001 Advanced Academic English
GE 2202 Ethics

Total number of credits 120 Credits
A. General Education Courses 27 Credits
General Education Required Courses 15 Credits
General Education Elective Courses 12 Credits
B. Specialized Courses 87 Credits
Core Courses 24 Credits
Major Required Courses 33 Credits
Concentration Courses 30 Credits
C. Free Elective Courses 6 Credits
Courses and Credit(s)
Course code has the following meanings.
Letters
BG/GE General Education Courses
CA Communication Arts Courses
DMC Digital Marketing Communication Courses
ELE English Language Courses
OCM Organizational Communication Courses
Numbers
First number Year of Study
Second number Group of Courses
Third number Series of Courses
Fourth number Series of Courses
1. General Education Courses
General Education Required Courses 15 Credits



General Education Elective Courses 12 Credits
Students can choose any general education courses of 12 credits from
any faculty om Assumption University upon completion of the

prerequisites (if any).

CA 1201 Creative Photography 3 (3-0-6)
CA 1202 Talking to Strangers 3 (3-0-6)
CA 1203 Decoding Nonverbal Communication 3 (3-0-6)
CA 1204 Thai Street and Contemporary Art Culture 3 (3-0-6)
CA 1205 Art and Design Appreciation 3 (3-0-6)
CA 1206 Foundations of Visual Expression 3 (3-0-6)
2. Specialized Courses:
Core Courses 24 Credits
CA 1100 Introduction to Human Communication 3 (3-0-6)
CA 1101 Introduction to Strategic Communication 3 (3-0-6)
CA 1102 Introduction to Creative Communication 3 (3-0-6)
CA 1106 Introduction to Persuasive Communication 3 (3-0-6)
CA 1107 Idea Generation and Creativity 3 (3-0-6)
CA 1108 Sustainability Intelligence, Management, and 3 (3-0-6)

Communication
CA 2105 Introduction to Digital Marketing Communication 3 (3-0-6)
CA 2110 Media Literacy and Ethical Concerns 3 (3-0-6)
Major Required Courses 33 Credits

CA 2103 Impactful Public Speaking 3 (3-0-6)
CA 2104 Data Visualization and Design 3 (3-0-6)
CA 3100 Consumer Insight and Tools 3 (3-0-6)
CA 3101 Strategic Brand Communication 3 (3-0-6)
CA 3103 Organizational Insights and Tools 3 (3-0-6)
CA 3104 Strategic Organizational Communication 3 (3-0-6)
CA 3105 Diversity and Cross-cultural Communication 3 (3-0-6)
CA 3106 Research for Data-driven Communication 3 (3-0-6)
CA 3107 Digital Communication Campaign Planning 3 (3-0-6)
CA 3108 Al-powered Communication 3 (3-0-6)
CA 4101 Trends in Communication Management 3 (3-0-6)



Concentration Courses 30 Credits

Students can choose any concentration courses of 30 credits from any

concentration of the Albert Laurence School of Communication Arts

upon completion of the prerequisites (if any).

Concentration in Digital Marketing Communication Management

DMC 3200

DMC 3201

DMC 3202

Online Customer Journey and Experience 3 (3-0-6)
Design

Content Design for Digital Marketing 3 (3-0-6)
Communication

Aesthetics Taste for Digital Marketing 3 (3-0-6)

Communication

DMC 3203 Online Community and Customer Relationship 3 (3-0-6)
Management

DMC 3204 Digital Brand Storytelling and Design 3 (3-0-6)

DMC 3260-64 Selected Topics in Digital Marketing 3 (3-0-6)

Communication Management

Concentration in Organizational Communication Management

OCM 3200 Leadership and Communication for Change 3 (3-0-6)
OCM 3201 Conflict Resolution and Management 3 (3-0-6)
OCM 3202 Team Dynamics and Group Communication 3 (3-0-6)
OCM 3203 Crisis Management and Communication 3 (3-0-6)
OCM 3204 Personal Branding for Success 3 (3-0-6)
OCM 3260-64 Selected Topics in Organizational 3 (3-0-6)

3. Free Elective Courses

Communication Management

6 Credits

Students can take free elective courses of 6 credits from any faculty in Assumption

University upon completion of the prerequisites (if any).



Study Plan

First Year
First Semester
Course Code Course Title Credits
ELE 1001 Communicative English | 3 (2-3-6)
CA 1100 Introduction to Human Communication 3 (3-0-6)
CA 1101 Introduction to Strategic Communication 3 (3-0-6)
CA 1102 Introduction to Creative Communication 3 (3-0-6)
General Education Course 3 (3-0-6)
Total 15(14-3-30)
Second Semester
Course Code Course Title Credits
ELE 1002 Communicative English I 3 (2-3-6)
CA 1106 Introduction to Persuasive Communication 3 (3-0-6)
CA 1107 Idea Generation and Creativity 3 (3-0-6)
General Education Course 3 (3-0-6)
General Education Course 3 (3-0-6)
Total 15(14-3-30)
Second Year
First Semester
Course Code Course Title Credits
ELE 2000 Academic English 3 (2-3-6)
GE 2202 Ethics 3 (3-0-6)
CA 1108 Sustainability Intelligence, Management, and 3 (3-0-6)
Communication
CA 2105 Introduction to Digital Marketing Communication 3 (3-0-6)
CA 2110 Media Literacy and Ethical Concerns 3 (3-0-6)
Total 15(14-3-30)
Second Semester
Course Code Course Title Credits
ELE 2001 Advanced Academic English 3 (3-3-6)
CA 2103 Impactful Public Speaking 3 (3-3-6)
CA 3100 Consumer Insight and Tools 3 (3-0-6)
CA 3101 Strategic Brand Communication 3 (3-0-6)



CA 3106 Research for Data-driven Communication
Total
Third Year

First Semester

Course Code Course Title

CA 2104 Data Visualization and Design

CA 3103 Organizational Insights and Tools

CA 3104 Strategic Organizational Communication
CA 3105 Diversity and Cross-cultural Communication

General Education Course

Total

Second Semester

Course Code Course Title

CA 3107 Digital Communication Campaign Planning

CA 3108 Al-powered Communication

Concentration Course

Concentration Course

Concentration Course

Total
Fourth Year

First Semester

Course Code Course Title

Concentration Course

Concentration Course

Concentration Course

Concentration Course

Concentration Course

Total

Second Semester

Course Code Course Title

CA 4101 Trends in Communication Management

Concentration Course

Concentration Course

3 (3-0-6)
15(15-6-30)

Credits

3 (3-0-6)
15(15-0-30)

Credits
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
15(15-0-30)

Credits
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
15(15-0-30)

Credits

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)



Free Elective Course 3 (3-0-6)
Free Elective Course 3 (3-0-6)
Total 15(15-0-30)

Course Description

General Education Courses
ELE 1001 Communicative English | 3 (2-3-6) Credits
English skills in listening, speaking, reading, and writing for efficient communication in various
contexts.
ELE 1001 MEssnnmian1sHaas 1 3 (2-3-6) BikI8NA

M#INgNan1IRamIEIUNINI MIwe n3gw uazmadow aglidszntnnluuiunedisg

ELE 1002 Communicative English Il 3 (2-3-6) Credits
Prerequisite: ELE 1001 Communicative English |

Communicative English using various language learning strategies, reinforcing listening, speaking,
reading, and writing skills through interactive activities in various contexts.
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ELE 2000 Academic English 3 (2-3-6) Credits
Prerequisite: ELE 1002 Communicative English I

Academic English with a multidisciplinary approach, emphasizing high- level reading, writing,
listening, and speaking skills essential for effective learning at the university level.
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ELE 2001 Advanced Academic English 3 (2-3-6) Credits
Prerequisite: ELE 2000 Academic English

Advanced English for academic purposes with a multidisciplinary approach, emphasizing critical and
analytical thinking in reading, writing, listening, and speaking essential for effective learning at the
university level.
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GE 2202 Ethics 3 (3-0-6) Credits
Teachings of major world religions, the role of conscience, self-development in the moral arena,
building self-esteem, self-knowledge, and good habits, distinguishing the right from the wrong, doing
the right and refraining from the wrong, attaining a more fulfilling life. Civil right and duties.
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CA 1201 Creative Photography 3 (2-2-5) Credits
Learn the art of capturing image in a fun, curious and experimental way. Explore various styles of
digital photo taking both in color and in black and white. Incorporate design principles, traditional
photography techniques with digital post processing software to attain desirable look and feel. Use
an art criticism process to evaluate, explain and measure artistic growth.
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CA 1202 Talking to Strangers 3 (3-0-6) Credits
Principles of interpersonal communication including self-introductions, making good first impressions,

and long-term relationship building through communication
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CA 1203 Decoding Nonverbal Language 3 (3-0-6) Credits

Principles of nonverbal communication, definition and types of nonverbal communication, including
body language, personal space, touch, eye contact, paralanguage, physical appearance, and time
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CA 1204 Thai Street and Contemporary Art Culture 3 (3-0-6) Credits
This course explores the vibrant and evolving landscape of Thai street art and contemporary art
culture. Students will examine graffiti, murals, performance art, installation, and other public
interventions that shape Thailand’s visual culture. Emphasis is placed on how contemporary Thai
art reflects urban life, identity, politics, and globalization. Site visits, case studies, and media analysis
will expose students to both mainstream and alternative art spaces in Thailand.
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CA 1205 Art and Design Appreciation 3 (3-0-6) Credits

This course introduces students to the major developments in art and design from past to present
with an emphasis on appreciation rather than chronology. Students will explore significant
movements, styles, and creative practices while examining how art and design reflect social, cultural,
and technological contexts. Through critical viewing, analysis, and discussion, students will gain the

tools to appreciate visual forms and connect them to contemporary communication practices.
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CA 1206 Foundations of Visual Expression 3 (3-0-6) Credits
This course introduces students to the fundamentals of visual expression through creative practice
in art and craft. By exploring materials, forms, and processes across both traditional and
contemporary approaches, students develop an understanding of how visual elements, such as line,
shape, form, color, and texture, contribute to aesthetic communication. Emphasis is placed on
experimentation, creativity, and the role of craft as a foundation for visual and design practices.
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Specialized Courses

(a) Core Courses

CA 1100 Introduction to Human Communication 3 (3-0-6) Credits
Principles of communication, definition and types of communication, including principles of
intrapersonal communication, interpersonal communication, small group communication, public
communication, mass communication, and the principles of green communication for sustainable
development.
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CA 1101 Introduction to Strategic Communication 3 (3-0-6) Credits
Theories, basic principles and roles of communication with stakeholders in various contexts.
Analysis and strategic decision behind products, markets and consumers. Basic principles and tools
of image management and strategic communication. Including ethics and responsibility in the
professions
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CA 1102 Introduction to Creative Communication 3 (3-0-6) Credits
Research and analyze trends of any upcoming media platforms. Advantages and limits and selection
of each medium. Creative design thinking, idea development and prototype. Learning theories for
rhetoric, semiotics, uses and gratifications, and technological determinism to communicate creatively
in various media.
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CA 1106 Introduction to Persuasive Communication 3 (3-0-6) Credits

Principles of persuasive communication, definition and types of persuasive communication, and

ethics in persuasive communication
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CA 1107 Idea Generation and Creativity 3 (3-0-6) Credits

Exploration of inspirational sources for idea generation and creativity, using tools and techniques of

idea generation, applying creative ideas to communication management
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CA 1108 Sustainability Intelligence, Management, and 3 (3-0-6) Credits
Communication

A study of sustainability intelligence, management, and communication including concepts,

principles, theories and case studies.
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CA 2105 Introduction to Digital Marketing Communication 3 (3-0-6) Credits
Market analysis, customer segmentation, targeting, and insights, digital marketing communication
tools and functions, selection and integration of digital marketing communication tools to achieve
integrated digital marketing communication objectives, identifying key performance indicators for
evaluation that are essential for businesses.
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CA 2110 Media Literacy and Ethical Concerns 3 (3-0-6) Credits
Prerequisite:  CA 1100 Introduction to Communication

Elements and concepts of the macro-environment structure (political, economic, social, technological,
legal, and environmental structures), relationship between media and individuals, media literacy, role

of media in shaping and reflecting the social realities, ethical issues media industry, and intellectual

property.
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(b) Major Required Courses
CA 2103 Impactful Public Speaking 3 (3-0-6) Credits
Concept and practice in public speaking. Learners can use presentation aids to successfully

communicate ideas and deliver effective presentation skills for both individual and business impact.
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CA 2104 Data Visualization and Design 3 (3-0-6) Credits
Concept and practice in data visualization, including data analysis, aesthetic design, and turning
traditional data to visual communication
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CA 3100 Consumer Insight and Tools 3 (3-0-6) Credits
Prerequisite: CA 1101 Introduction to Strategic Communication

A study of consumer insight including concepts, principles, theories and case studies. Learners will
use research tools and techniques to identify consumer insights for customer-focused plans and
brand communications.
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CA 3101 Strategic Brand Communication 3 (3-0-6) Credits
Prerequisite: CA 2105 Introduction to Digital Marketing Communication

Business, brand, and marketing analyses for branding and brand communication, crafting brand
identity, brand position, brand personality, brand elements, using tools of brand communication to
build brand equity
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CA 3103 Organizational Insights and Tools 3 (3-0-6) Credits

A study of organizational insight including concepts, principles, theories and case studies. Learners
will use research tools and techniques to identify organizational insights for stakeholder-focused
plans and organizational communications.
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CA 3104 Strategic Organizational Communication 3 (3-0-6) Credits

Business and organizational analyses for organization management, organization development,

organization change, using tools of organizational communication to build organizational equity
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CA 3105 Diversity and Cross-cultural Communication 3 (3-0-6) Credits

A study of diversity and cross- cultural communication including concepts, principles, theories and
case studies.
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CA 3106 Research for Data-driven Communication 3 (3-0-6) Credits

A study of basic research methodology to provide data in decision making, applications of databases,

acquired from quantitative and qualitative methodologies, for creating data-driven communication
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CA 3107 Digital Communication Campaign Planning 3 (3-0-6) Credits
Prerequisite:  CA 2105 Introduction to Digital Marketing Communication

Selection and integration of digital marketing communication tools, strategic implementation,
documents preparation, and measurement of digital campaign effectiveness in enhancing value

across the customer journey.
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CA 3108 Al-powered Communication 3 (3-0-6) Credits

A study of marketing technology and artificial intelligence, using marketing technology and artificial

intelligence to create Al-powered communication, and intellectual property.
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CA 4101 Trends in Communication Management 3 (3-0-6) Credits
Analysis of the current trends and situations in communication management to utilize them for
communication management purposes
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(c) Concentration Courses
DMC 3200 Online Customer Journey and Experience Design 3 (3-0-6) Credits
Prerequisite: CA 3100 Consumer Insights and Tools

Exploration of online customer lifestyles and journeys to create meaningful customer experiences
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DMC 3201 Content Design for Digital Marketing Communication 3 (3-0-6) Credits
Framework and principles of content design for digital marketing communication in various platforms

to achieve digital marketing communication objectives
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DMC 3202 Aesthetics Taste for Digital Marketing Communication 3 (3-0-6) Credits
Copywriting and art direction for digital marketing communication, choosing words and arranging
images to create creative marketing and brand communication
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DMC 3203 Online Community and Customer Relationship 3 (3-0-6) Credits
Management

Prerequisite: CA 3100 Consumer Insights and Tools

A study of online communities and value creation practices to create customer acquisition and

retention planning for long-term customer relationship management
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DMC 3204 Digital Brand Storytelling and Design 3 (3-0-6) Credits

A study of digital brand storytelling and corporate identity design including brand elements, logos,

symbols, colors, fonts, mascots, packaging and brand naming
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DMC 3260-64 Selected Topics in Digital Marketing Communication 3 (3-0-6) Credits
Management
An exploration and practice of selected topics in digital marketing communication management. The

topic will be announced semester by semester.
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OCM 3200 Leadership and Communication for Change 3 (3-0-6) Credits
A study of leadership, types of leadership styles, and the role of communication in driving

organizational change
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OCM 3201 Conflict Resolution and Management 3 (3-0-6) Credits

A study of conflict management, types of conflict, and conflict resolution strategies
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OCM 3202 Team Dynamic and Group Communication 3 (3-0-6) Credits
A study of team dynamics and the role of group communication in work productivity and performance
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OCM 3203 Crisis Management and Communication 3 (3-0-6) Credits
Nature of issues and crisis management from a communication perspective, current case studies on
crisis management, including how to develop a crisis communication plan in order to manage
reputation and image of the organization
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OCM 3240 Personal Branding for Success 3 (3-0-6) Credits
Principles and techniques of personality development, personal image management and personal
branding including appropriate authentic self- presentation and improvement of external image such

as make-up, hairstyling, dressing, and social communication
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OCM 3260-64 Selected Topics in Organizational Communication 3 (3-0-6) Credits
Management

An exploration and practice of selected topics in organizational communication management. The

topic will be announced semester by semester.
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